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Welcome to Cannes!

. Louise Riordan
Corporate Communications
Informa PLC
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Today’s Informa Speakers

| |
‘ Annabelle Mander ’ Philip Thomas
Executive Vice President Chief Creative Director
! Tahaluf {= . Informa PLC
" ’
-
‘ Stephen A. Carter ‘ Matthieu Comard
Chief Executive Officer
Informa PLC

‘ Mike Champion
Chief Executive Officer
Tahaluf
4
|

¥

Managing Director
Informa Festivals

(’ informa Cannes Lions Investor Field Trip 2025



Today's Guest Speakers
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. Jackie Cooper
Chief Brand Officer
Edelman

‘ Mark D'Arcy

Global Creative Director
Microsoft Al
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Today’s Agenda

<D © DO

Scene Set

Group CEQ, Stephen
A. Carter, provides an
overview of Informa's
Growth Platform,
whilst Matthieu
Comard outlines the
opportunities for
Informa Festivals and
Mike Champion and
Annabelle Mander
provide an overview

of Informa's growth in

Saudi Arabia

Meet the
Customers

Philip Thomas in
conversation with
Mark D'Arcy from
Microsoft Al and
Jackie Cooper from
Edelman on why
Cannes Lions matters
to them
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15:00-17:00

»

17:30-18:30

»

19:00-20:30

»

20:30+
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The Power of Live &
The Value of B2B Brands

Stephen A. Carter

Group Chief Executive
Informa PLC



From Endings to Beginnings

10+ Years building a leading B2B growth platform

A Growth

2014 - 2019
SUTEILREY Growth
Build a leading :
B2B Events Group e Acce||3e| ration
an

Major B2B Brands

Growth geographies ...& Accelerated

Integration Plan
Growth markets &

Acquisition

Q Depth in specialist
markets and growth
geographies

O informa Cannes Lions Investor Field Trip 2025

Combination

Market-leading
Brands and category

expertise

2020 - 2021 2021 - 2024
Stability Grlovvth
Acceleration
&
: e Plan 2
Security

...& The Capital Reinvestment

...& The Transition

Year Programme

Integration

The Leading
International B2B
Events Group



From Endings to Beginnings
10+ Years of Discovery

The Power & Uniqueness of B2B Market Challenges

Capacity & Profiles

The Power of Market Specialisms & Expertise

Covid

The Power of Partnerships & Industrial Collaboration
Open Access

The Power of B2B Sector Growth & Economic Development Event Technology

The Power & Potential of B2B Brands & B2B Franchises Fhlsllie Lt e e LinelEissinelliz
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The { Specialists Power of ¢ |
2 o Live Knowledge ®
Specialisms Is Power

Informa

Operating

Value of ® First Party @

B2B Brands

Model...

Al Time @
Dividend

’ Authority &®
Ownership

Partners & $
artnership
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Aviation

Dubai Air Show

MRO Americas

Beauty

Cosmoprof Asia

China Beauty Expo

Foodservices

Nat. Restaurant Show

FHA Food & Beverage

FinTech
Money20/20 - US

Money20/20 - Europe

30+

Industry Categories

The Value of Market Leading B2B Brands
300+

B2B Brands

40+

(@IES

Healthcare

@ WHX (Arab Health)

©
©

@ Global Health Expo

Health & Nutrition
@ Natural Products Expo @
@ SupplySide West @
Luxury
@ Ft Lauderdale Boat Show

@ Monaco Boat Show

Private Capital

@ SuperReturn
@ Superlnvestor

B2B figures for 2025 are pro-forma to include Informa International

7m+ $1

Attendees Min Revenue for To
Marquee/Power Brands (c.
Pharma Tech

$4.3bn+

CPhI Worldwide @ Black Hat USA

Bio-Europe @ LEAP B2B Revenue in 2025
Real Estate Marketing ¢
Cityscape Worldwide

(O Cannes Lions U

World of Concrete



The Power of Partnerships

COUNTRY
PARTNERSHIPS
VENUE CITY
PARTNERSHIPS PARTNERSHIPS

COMMERCIAL COMMUNICATION

GOVERNMENT ENTREPRENEUR
PARTNERSHIPS S PARTNERSHIPS
'
SPONSOR SECTOR
PARTNERSHIPS PARTNERSHIPS

TRADE ASSOCIATION CORPORATE
PARTNERSHIPS PARTNERSHIPS
EXHIBITOR
PARTNERSHIPS
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Partners Partnerships

Monaco Tahaluf SinoExpo HIMMS
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Healthcare Information and
Management Systems Society .
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L E A p Global Health"

Exhibition

Cityscape] MONEY
Global 20/20

FORT LAUDERDALE
INTERNATIONAL
BOAT SHOW

Bologna Fiere cannes
=
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....

(97/
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Dubai

o

vLollel Slalll yd 1510
DUBAI WORLD TRADE CENTRE

h'é
RGO
Gulfood  FITEX

NORTH AMERICA LAS VEGAS
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Festivalisation

[fess-tiv-uh-lie-ZAY-shuhn] noun

1. To turn something into a festival or to imbue it with festival-like
qualities.

2. The process of incorporating festival-like elements into events to
create a more engaging and memorable experience.

3. The creation of multi-sensory, interactive experiences that engage
emotions and create lasting impressions.




Commercial value in experiences
What makes a Festival?

Inspirational
content
A global platform for

content you can't find
anywhere else

g o
.....
N o

Powerful
connections
Where transformative

connections are
around every corner

(Oi informa Cannes Lions Investor Field Trip 2025

for innovation

A place to showcase
and discover ground-
breaking developments

Immersive
experiences

Outstanding, distinctive
and engaging
experiences that
people return to over
and over

A

Industry
celebration

The place to discover

and celebrate the best
of the best

A city
unlocked

An event that takes
place across venues
and spaces and brings
a city to life

Professional
growth

The chance to learn
from experts,
accelerate careers and
find talent

18



Delivering World Class Live B2B Event Experiences

Core Purpose

Core Activity

Points of Distinction

Positioning

Core Customers

LN}

©)j informamarkets

To Create & Grow Markets

Doing Business

Industrial buying and business
development activity

Transaction-led B2B Events creating
a marketplace for B2B Buyers, B2B
Sellers and the supply chain to meet,
discover, promote and do business

B2B Buyers & Sellers

\©O)j informa connect

To Connect & Educate Markets

Developing Business

Professional content, professional

accreditation and industry relationships

Content-led B2B Events convening
industries for professional content,
professional accreditation, market
access and high value networking

B2B Professionals

©)j informafestivals

To Inspire & Celebrate Markets

Inspiring Business

Personal inspiration, professional
development and industry recognition

Experience-led Events, inspiring and

celebrating business via high impact

content, deep connections, personal
enrichment & development

Industry Colleagues

(’ informa Cannes Lions Investor Field Trip 2025



The Informa Growth Platform in 2025
Delivering consistent strong growth

5%+

Group
Revenues!'

Growth Markets

Growth Geographies

Market Leading Brands

(800+ Live Events, 7m+ Attendees, 65 Marquee/Power Brands)

Structural Growth

(Face-to-Face, Specialist Knowledge)

(; informa Cannes Lions Investor Field Trip 2025

Informa
Festivals
c.10%

Informa
Connect
c.15%

Informa

\YETEES

c.50% Taylor &
Francis
c.15%

14,000+ Colleagues in 30+ Countries

Chart shows 2025 revenue estimate including pro-forma Informa International
TFigures are underlying revenue growth

20



Growth Geographies and Markets
Targeting markets and regions with intrinsic growth characteristics

MARKETS

Other Technology

14% 12%

GEOGRAPHIES

Aviation

3%

IMEA & Asia North

o America
36% 43%

Beauty &
AestheticSees

Engineering Pharma
o
4% < 8%

Finance

13%

Hospitality & [Const, & Ma'r7k§/tlng
Food Real (o]

10% Estate
7%

(’ informa Cannes Lions Investor Field Trip 2025 =\ Pie charts are 2025 B2B Events revenue including pro-forma Informa International 21



AGM Trading Update
Continuing growth and expansion in 2025

>

Continuing underlying growth: Five-months +9.3%
(+7.9% including Informa TechTarget consolidation)

> B2B Markets: +8.3%
» Academic Markets: +13.7%
> ITT.-5%
Full year visibility: £2.8bn revenues traded, booked

or visible, c.70% of full year target, pacing ahead YoY

Balance Sheet Strength: €700m Eurobond, average
maturity 4.5 years

2025 Share Buyback Programme ongoing

Full Year Growth Guidance reaffirmed: Underlying

revenue growth 5%+, B2B Events at 7%+
(Revenues £4bni, Adjusted EPS 10%+ @ GBP/USD 1.32)

“The commercial power of our Live B2B Event Brands
and Academic Market Services is driving further strong

growth for Informa.”

“The Informa Growth Platform is built on leading
specialist Brands, market categories in structural
growth, International reach into growth economies, first

party data and world class industry talent.”

Stephen A. Carter, Group Chief Executive
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Maximising the Specialist Market leading
growtn and value o &@Y Experience &Al
Informa’'s B2B
platform Growth
v Geographies lIRIS
5 Market-leading Customer
Data-led @ Data &
Marketing Analytics
Platform
Growth
) Informa © . oo
Market-leading
% Brands & 0 People
_ Brand Value '+l & Talent
% Proprietary
First Party Data
The Al Time Shared
o Amplification Dividend @  Enterprise
Services Activities
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@ informa  Informa Annual Review 2024

t . . L
Hi, I'm Elysia, Informa's Al powered insights tool. You can ask

me anything about our business from the last 20 years.

T
4 h
Executive

Summary

Ve

Momentum %\
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Tahaluf

an Informa Group Company

Building a Market Leading B2B Business in
Partnership in the Kingdom of Saudi Arabia

Michael Champion Annabelle Mander
Chief Executive Executive Vice President
Tahaluf Tahaluf
@ informa Cannes Lions Investor Field Trip 2025 ’;\\




The Kingdom: Growth Ambitions

VISION d__1d]

INCREASE NON-OIL INCREASE INCREASE PRIVATE
EXPORTS MICE SECTOR % e *"‘ SECTOR INCREASE TOURISM
3% = 10 :' 40% = 65%

G% CONTRIBUTION GDP CONTRIBUTION GDP CONTRIB OION

q:.gsmﬂl a_,u,uajl dalooll
KINGDOM OF SAUDI ARABIA

M MARKET GOALS

Establish KSA as a MICE (Meetings, Incentives, Confere
powerhouse and platform for global eng

A driver for economic diversification, global conne

Leverage MICE activities to contribute to broad

\; informa Cannes Lions Investor Field Trip 2025



Supporting and contributing to the MICE industry in KSA

TAHALUF

> Growth economy

p

Ambitious Leadership
Crown Prince Mohammed bin Salman (MBS) transformative
vision for KSA

-
-
->

Population
Young, tech-savvy demographic eager for cultural and
‘ professional engagement.

» Critical strategic partners and thought leaders

o

> New and existing opportunities aligning with E@ ;

Strategic geographic location Vision 2030 investment sectors EVENTS IMESTUENT FUND

Geographical accessibility to the Middle East, Asia
and Africa

O

> National footprint, with 9 major event brands
established, including 3 current mega-events

|£ Rising demand for events

Vision 2030, growing population, social and cultural
reforms, and tourism promotes the event experience

» Created ambitious national / international
team (200+ colleagues)

‘ > Major investment in training (Tahaluf Academy)
ZA MICE i ignificant f
2:::30 is a significant focus

wewiaieno  area in KSA's economic transformation

KINGDOM OF SAUDI ARABIA

(’ informa Cannes Lions Investor Field Trip 2025



Partnering for Growth

an
an_
company CO-SHAREHOLDER:
SAFCSP
STRUCTURE &
GOVERNANCE

Q
1

P

CO-SHAREHOLDER:
EIF

Following and supporting

VISION d__1d]

*,

SCALE INVESTMENT diagauull dyjall dalooll CREATED IP

GROWTH FOCUS

UNIQUE IP

KINGDOM OF SAUDI ARABIA

TARGETED CLEAR STRATEGY

MARKETS

SHARED AMBITION

(©)j informa  The Power of Partnerships 29




Informa in KSA (Tahaluf): Growth Timeline

' %
Global Heu\th ‘ Global Health

T Exhibition Dee I:E:"t, " q thibiﬂon

CITYSCAPE . ‘ DeepFe:t %nF!eveur. :Ij %F H Cityscape ‘

RIYADH o ‘ - SDAIA | l E Ap ‘ N ‘ AN G|0b?l _
T e g R

FIFO events, wnallelldandlundilo
. GLoBAL HEALTH EXHIBON

Partnership &

Development

Aoy

EIF acquires stake ==l
in Tahauf = e

Creation of Tahaluf
SAFCSP x Informa PLC

HSERVCORP

2023 2024 '

7 Interim office
COVID-19 | moves

|
/

IhglYf FouNDING & PURPOSE

To drive the development of world-class events in
Saudi Arabia while fostering economic growth in

alignment with the objectives of Saudi Vision 2030.

CREATION » START-UP » GROWTH »

| REVENUE: <$10m

| COLLEAGUES: 10+
|

REVENUE: $40m+
COLLEAGU ES: 50+

REVENUE: $90m+
COLLEAGUES: 75+

REVENUE: $150m+
COLLEAGUES: 200+

REVENUE: $7??
COLLEAGUES: 300+

Economic Impact: Economic Impact: Economic Impact: Economic Impact:

7 $58m ~/ $232.15m /~/ $933.56m ~/ $1.64bn
28 20,198 attendance (Unique); 28 106,614 Attendance (Unique) n 450,930 Attendance (Unique) 28 634,064 Attendance (Unique)
k 3,676 of which Int’l - & 37,695 ofwhich Int't &) 60,707 of which Int't

‘% 27,300 Gross sqm ‘% 73,950 Gross sqm 315,901 Gross sqm “. 504,200 Gross sqm

€

|

|

|

|

-

| @5 1,414 of which Int’L
|

|

|

|

2% 1,414 inviFught . 7% 3,676 Int’l Flight 37,695 Int'L Flight 7% 60,707 Int’'L Flight
| B 3,535 Hotel nights '1._‘ 3,535 Hotel nights fai 94,237 Hotel nights & 151,768 Hotel nights

$2.0bn sales recorded $5.2bn sales recorded
# $11.8bn signeaMous & $147.0bn signed MoUs

\; informa Cannes Lions Investor Field Trip 2025




KSA Portfolio Today: New Brands & Syndicated Brands

!

Manufacturing I SHNkS Jan Riyadh : Healthcare ( omem® ) O Riyadh

Finance Su PS';E?&:;“ ) Jan Riyadh : Education NS&%@ ah Oct Jeddah

Technology LEAP Feb Riyadh : Construction ( ) Nov Riyadh

Lifestyle April Madinah : Construction ( Crscapaciobal ) Nov Riyadh

Education ’ June Riyadh : Technology Dec Riyadh
|

Employment HRSE ) June Riyadh I Construction Dec Riyadh
|

FinTech (ES,NZE,Y DDRE EAS) Sep Riyadh ' Employment ng'r‘% Dec Riyadh
|

Events Sep Riyadh : Pharma ( CPHI i ) Dec Riyadh

Maritime Oct Dammam | Education saudi Dec Riyadh

CU Syndicated Brands)

(’ informa Cannes Lions Investor Field Trip 2025



L E A P A Market Leading Technology B2B Event (New Brand)

Market dynamics

» MEA Tech. Industry value: $238b
» KSA's Tech. investment value: $3

» Public Investment Fund (PIE
in tech initiatives: : $

» Global Tech. spe
2024 proje

Key Partners:

il Tl d)ljg ol ;

Gl oglaoll d_tidig g—olis39_oullal sl
‘} MINISTRY OF COMMUNICATIONS \ gu Eu'uj:sjnlgmfunﬁ iga‘;‘:':JSEc-aml

AND INFORMATION TECHNOLOGY - :

~— PROGRAMMING & DRONES

(; informa Cannes Lions Investor Field Trip 2025

LEAP delivers:

> International collaboration platform

> Access to global tech giants & government;

1,800+ Tech brands

v

Spotlight on tech start-ups; investor access

v

Networking: 24% International attendees

v

Cross-industry connections;

1,100+ cross-industry speakers

v

Strategic alignment with Saudi Vision 2030

Notable Partners & Sponsors:
I=&: Qramco waEsing
[ENIN
Adobe EY mobily

o Microsoft

pwc

1K $ 820m EcoNomic

IMPACT

=~ a2%Y0Y| +$215m

sz 215000+

N DEALS announced
from major technology
Giants, global + local.




Cityscape

GIOb al A Market Leading Real Estate B2B Event (Syndicated Brand)

Market dynamics

» $1.3trillion investment by KSA; key

economic diversification driver
> Giga-projects (NEOM, The Red
Diriyah, ROSHN etc.) are

industry demand for

» Government pri

Key Partners:

dalyl gggai bjlig 1 AN gltwdl Jolip
Jglwigdugydillg \ e ) HOUSING PROGRAM

(2\ E@u dolollaiel

EEEEE STATE GENERAL AUTHORITY

(; informa Cannes Lions Investor Field Trip 2025

Cityscape Global delivers:
» Covering the entire eco-system: B2B & B2C

» Access to Saudi’s giga projects and international
brands (47%)

» Investment opportunities - $3.3m AUM represented

» Opportunity to purchase property: $5.3bn sales
onsite

» Spotlight on sports infrastructure development

» Beyond real estate: Covering Tech, Smart Cities,
Investment, Sports Infrastructure - 550 Speakers

» Strategic alighment with Saudi Vision 2030

Notable Partners & Sponsors:

NEOM

SN . o~
W ¥ y r7 -
) AL L | Jlaiiwll G)ljg
& B e \ o os A 2% | Ministry of Investment
dglgalljanilljaall cpiig)dcgono T anlyl 9ljg
Red Sea Global ROSHN GROUP T Ministry of Sport

1l ECONOMIC
m IMPACT

=~ a65%Y0Y| +$188m

sz 172,000

IN ATTENDANCE

il

RECORD:
Highest land
parcel sold at
auction ($979m)




Further Category Growth and Expansion

Media Future )

Media (
Travel C

Routes World )

Real Estate Estaad by Cityscape Global
Technology Fortify

Utilities Saudi Water
Commerce Made in Saudi
Education Local Content Forum

May
October
November
November
December
December

December

Riyadh
Riyadh
Medina
Riyadh
Riyadh
Riyadh

Riyadh

CU Syndicated Brands)
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KSA Vision For The Future

Unique, relevant and
valuable content
delivered through

extraordinary
experiences

Supporting the
Kingdom's status as a
global hub for high-

impact events

\; informa Cannes Lions Investor Field Trip 2025
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Informa Festivals

Impact through experience

Matthieu Comard

Managing Director
Informa Festivals

[ @ informa Cannes Lions Investor Field Trip 2025 \\ 36
_



(@; informa  Cannes Lions Investor Field Trip 2025



(©)j informa  Cannes Lions Investor Field Trip 2025 a\\



.

WY, etk R O T
H. B o AL

\

1 “Finovate |4
== ‘\-.A o _,ﬂ.‘ Fq“ ? !

(@i informa  Cannes Lions Investor Field Trip 2025 \\
ES



%
GRS
% AN ')"w
| Sy .\ 2 Wh
[ o AR
x/...:z't a8 ;

IR Ry

37 f\}i"

Ly ’

N e\

A w%\ ‘,'—‘.__

. w‘%iz'c‘;a o S

(©)j informa  Cannes Lions Investor Field Trip 2025 7 _§\



2

The LIONS Creative MBA
Learn how to make it.

e

k.

\FRICA @
"ECH
'ESTIVA
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) Informa Festivals

$480m= 1000+

2024 Revenue Colleagues
L)) Cannes Lions L)) Money 20/20 L)) Black Hat L) GDC ) Africa Tech Fest
. . . : SecT ; London Tech Week
y Lions Intelligence U Finovate &J eclor U
U Content Marketing World U Asia Tech X
$190m+  $115m+  $100m+ $25m-+ $25m-+
2024 Revenue 202 etz @ 2024 Revenue 2024 Revenue 2024 Revenue

1 ' i . . -
O. informa  Cannes Lions Investor Field Trip 2025 ~\ Revenue is 2024 Pro-Forma, assuming all brands were included within Informa 42

Festivals from 1 January 2024



Growth Geographies and Growth Markets

North America Middle East
o Gaming v FinTech
o Cybersecurity o Cybersecurity
o Technol
o 1eChnology San Francisco 9 c.5% / <1%
c.40% / 9 HEt London 9 9 Revenue / Headcount
Vegas Cannes Amsterdam
C 20% New York
Revenue / Headcount Bangkok Asia
Riyadh 9 o FinTech
v Cybersecurity
E v Technology
urope :
P @ sinzapore c.5% / c.6%
v Marketing Revenue / Headcount
v FinTech
v Cybersecurity .
o Technology c 9 Africa
ape Town
v Technology
c.35% /

<5%/ <1%
c.70% Revenue / Headcount
Revenue / Headcount

(’ informa Cannes Lions Investor Field Trip 2025




High Impact, High Value

Revenue by Type

Unique marquee brands

High impact, high value

Multiple sources of revenue

B Exhibitor
Marketing Services

m Sponsorship
Attendee

High levels of customer retention

B Subscriptions
Unit Sales

O. informa  Cannes Lions Investor Field Trip 2025 y, Pie chart reflects 2024 Pro-Forma revenue, assuming all brands were included 44

within Informa Festivals from 1 January 2024



Future Growth Drivers

Festivalisation Market Innovation Geographic 365 Expansion  Pricing for value
Penetration Expansion
Creating best-in-class Increasing market . New product, new Expansion of current Engaging with Capturing full and fair
experiences share inventory, and/or new brands into new customers throughout value for our premium
segmentation at current geographical markets the year products

MONEY EUROPE
20/20 S

WARC X [Tl

The role of
attention in

GOLD AND
PLATINUM g
PASSES us

advertising

with
Dr. Karen Nelson-Field

pomete

“= | ATTENDEE N

Live event

l7 Dccc'“bcr ‘ “/ ::'E::;NAT'S:I‘N:CLUDED - \“
. N
Accelerate festivalisation Leverage Effies brand Ticketing categories Money 2020 Specialist content & data Product tiering
initiatives Expand in Crypto / City takeover international expansion Advisory services Yield growth
NErvERcEs Digital Banking Leverage first party data Lions extension Digital training & Return on Investment

certification

(; informa Cannes Lions Investor Field Trip 2025




The next major B2B Brand in The Kingdom of Saudi Arabia

MONEY MIDDLE EAST
20/20  EsET

Hosted by: Organised by:

Financial Sector ﬁﬁé}tvzﬁ&—q’u;w\ @ allolGguul dus Ip\ m;j; ,:6'; aagouuleliio tQhOI(jIJf

Development Program Saudi Céﬁr;{{ralBank Capital Market Authority . Authority “~” FintechSaoudi mf%p"éwm_l

(’ informa Cannes Lions Investor Field Trip 2025
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LIONS

NTAGI
CREATIVITY. EFFECTIVENESS. GROWTH. CONTAGIOUS

Spotlights breakthrough

‘ creative ideas that help you win.
N\

CONTAGIOUS

EFFIE
is the global authority on
marketing effectiveness

WARC is where bold marketing strategy
takes shape.

2 LIONS

ACUITY delivers unparalleled pricing
intelligence

CANNES LIONS

9 Benchmarks the winning work, tracks your

performance, and helps you understand

who to work with and why

@ informa
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The Festival at a glance

72 13k+

years celebrating
creative excellence

350+

brands

attendees

550+

agencies

26k+

pieces of work
entered

200

content sessions
in 11 stages

30

specialist Awards

500+

speakers

95

countries
represented

7%

of delegates in
senior roles

500+

Jury Members

170h

of on-stage
content




Cannes Lions - Championing Creativity

Increasingly diverse customer base across creative
industries and related markets... Media & Social
Platforms

gettyimages
G000  Necuniversal  CONDI; NAST

Technology
Bloomberg By 00 Meta @ Pinterest

Advertising

'\‘ Adobe ~ autopesk
@WSCRIPPS SNAPCHAT.: @iﬂeart Media
AdsWizz/\

&ompersch BeetTV
Ctirrent Srmo,. S spotify B songtradr

Canva CRITEO C@GNITIV

WARNER BROS. B‘ Son  tubn  d TikTok

DISCOVERY

® reddit The
CGEpidemicSound  Linked m Weather
Company

DV eeuativ  tHperion
¢ laxrives
=IQVIA INNOVID IAS INFILfION l\l(lVl)()

Hrdger 552 Linktree™ @®Madhive Magnite  [@ mntn

NETFLIX revry vyahoo/

THE WALL STREET JOURNAL.
vevo

< Nielsen ROUNCEl ROKT  samsuns ads

Media designed by ®

ADVERTISING
“1* SOLUTIONS

Accenture Song

Cheil AKQA dentsu

Google

2% Microsoft & .)% g_
FFFFF AL DS collectively pDeEPT. gut

FCB HAVAS  INNOCEAN
g‘rgnd'ech

whalar VAYNER$Z SR
Omnicom == STAGWELL

MARRIOTT

ABInBev poNyoy

Attain  BXEE- BOG

{Toptal Brayd . media
Marketing INNOV/ .monks

Yinstacart DIAGEO

¥ pePSICO Monotype. @

Deloitte - e NS
Digital CHASE© TransUnion Ta

viral MEDIALINK
v nation lm'ma Company

Influential

Agency & Holding
Brands Other Companies
(Consultancies, Finance,
Government, Research)

.) I\'ijkﬁ.ll(t!lssg Uber Advertising

HOPE .
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Questions & Answers

Q The Power of Live & The Value of B2B Brands
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